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Abstract

Factors affecting the decision to purchase skin care supplements among male, female, and LGBTQI
consumers in Bangkok To study the demographic factors affecting the purchasing decision of male, female
and LGBTQI consumers in Bangkok To study the factors of marketing integration (4P) affecting the
purchasing decision of male, female and LGBTQI consumers in Bangkok And to study the purchasing
decision of male, female and LGBTQI consumers in Bangkok By choosing Taro Yamane's population

2



sampling formula to find the sample size And using a questionnaire as the tool for data collection The
statistics used in data analysis The results of the hypothesis testing found that (1) Demographic factors in
the analysis of purchasing decision of skin care supplements classified by gender have a statistically
significant effect on the purchasing decision of skin care supplements at the 0.05 level. The analysis of
purchasing decision of skin care supplements classified by age groups have a statistically significant effect
on the purchasing decision of skin care supplements at the 0.05 level. The analysis of purchasing decision
of skin care supplements classified by different education levels have a statistically significant effect on the
purchasing decision of skin care supplements at the 0.05 level. The analysis of purchasing decision of skin
care supplements classified by occupations have a statistically significant effect on the purchasing decision
of skin care supplements at the 0.05 level. The analysis of purchasing decision of skin care supplements
classified by different average monthly incomes It has a significant effect on the decision to purchase skin
care supplements at the 0.05 level of significance. The analysis of the decision to purchase skin care
supplements classified by different statuses has a significant effect on the decision to purchase skin care
supplements at the 0.05 level of significance. The result of the hypothesis testing found that (2) Marketing
mix factors (4P): product, price, place, and promotion, it was found that the popularity of different brands
has a significant effect on the decision to purchase skin care supplements at the 0.05 level of significance.
Different portable packaging has no significant effect on the decision to purchase skin care supplements at
the 0.05 level of significance. Different products that are effective in skin brightening have no effect on the
decision to purchase skin care supplements at the 0.05 level of significance. Different prices are appropriate
for the product quality. It has no effect on the decision to purchase skin care supplements at the 0.05 level
of significance. Different product prices should have clear price tags. It has no effect on the decision to
purchase skin care supplements at the 0.05 level of significance. Different credit card payment methods
have no effect on the decision to purchase skin care supplements at the 0.05 level of significance. Product
distribution is wide and convenient to buy because there are different distribution channels and online
ordering. The decision to purchase skin care supplements is therefore significantly different at the 0.05 level.
Each brand of store has a significant effect on the decision to purchase skin care supplements at the 0.05
level. Arranging products in easy-to-find categories does not have a significant effect on the decision to
purchase skin care supplements at the 0.05 level. Different promotions/discount coupons/free product
samples have a significant effect on the decision to purchase skin care supplements at the 0.05 level.

Different product publicity via social media has a significant effect on the decision to purchase skin care



supplements at the 0.05 level. Different advice and services from salespeople have a significant effect on
the decision to purchase skin care supplements at the 0.05 level.

Keywords: Purchasing Decisions, Food Supplements, Marketing Mix Factors
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