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Abstract

This research aims to study the generational differences that influence the decision to choose a
personal lawyer and to examine the impact of the 6P’s online marketing mix factors on the decision to
choose a personal lawyer among Generation X and Y. The sample used in this research consists of 400
Thai individuals aged between 20 and 63 years (born between 1961 and 2004) who have previously used
personal lawyer services. The sampling method employed is simple random sampling combined with
purposive sampling through screening questions and accidental sampling. The research instrument is a
questionnaire on generational information and the 6P’s online marketing mix factors to inquire about the
decision to use personal lawyer services. The tool has been quality-checked, with a reliability level of
0.859. Descriptive statistics, including percentage, mean, and standard deviation, are used for data
analysis, and hypothesis testing is conducted using Chi-square (Y2-test) statistics.

The research results show that most of the sample are females from Generation Y with a
bachelor's degree, employed in private companies, with an average monthly income of 20,001 — 50,000
Baht, and residing in the central region of Thailand. The hypothesis testing results reveal that: 1) Different
generations significantly influence post-service behavior recommendations at the 0.05 level. 2) The
overall average score of the 6P’s online marketing mix factors in the decision to choose a personal lawyer

is at the highest level. 3) Each aspect of the 6P’s online marketing mix factors affects the decision to



choose a personal lawyer differently, with the service aspect having the most influence, followed by price

and promotion, personal service, privacy, and service channels, respectively.

Keywords: Generation, 6P’s online marketing mix factors, decision making, personal lawyer.
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